
No Internet; Standard Contract Rates (no integrated discount)

Revenue Level Thursday/Friday Inch Rate Sunday Inch Rate Full Color

$1,500 $44.30 $53.52 1-9” $80 

$3,000 41.40 50.02 10-20” $125 

$5,000 38.70 46.74 21-30” $200 

$7,500 38.29 46.29 31-49” $435 

$10,000 38.09 46.07 50-120” $900 

$15,000 37.88 45.84

$20,000 36.70 44.48

$30,000 35.69 43.28

$50,000 34.67 42.08

$75,000 33.89 41.16

$100,000 33.76 41.01

Retail Ad Deadlines
Check with your Advertising Sales Consultant  
for holiday deadlines. Advertisements requested 
after deadlines may be refused.

Publication Day
Reservation, Ad Copy & 
Electronic Ad Deadline

ThursDay Monday 5 PM

FriDay Tuesday 5 PM

SunDay Tuesday 5 PM

SunDay Diversions Monday 5 PM

Electronic ads are those received via Email, Adsend or other  
electronic delivery services. Electronic ad format is a PDF.

Retail Standard  
Size Dimensions

ROP Broadsheet ROP Tabloid

BUSINESS CARD 2 (3.558") x 2" 2 (3.558”) x 2"

SQUARE 2 (3.558") x 4" 2 (3.558”) x 4"

1/8 PAGE 3 (5.387") x 5" N/A

1⁄4 PAGE 3 (5.387") x 10" 3 (5.387") x 5" 

1⁄2 PAGE
3 (5.387") x 20"  

or 6 (10.875") x 10" 
3 (5.387") x 10.75" 

3⁄4 PAGE
6 (10.875") x 15”  

or 5 (9.045") x 18"
4 (7.216") x 10.75" 

FULL PAGE 6 (10.875") x 20" 5 (9.045") x 10.75"

DOUBLE TRUCK 22.625" x 20" 18.965" x 10.75"

GUTTER .1" .1"

Non standard sizes must fill complete columns and in increments  
of at least .5” inch

National Advertising
DAILY SUNDAY

Open Rate/inch—Gross $64.25 $74.88

Billed at—Net 54.61 63.65

Co-Op Rates/Inch  
[In addition to b&w rates]

DAILY SUNDAY

Gross 47.80 $55.10

Net [Non-commissionable] 40.56 46.84

Travel Tie-In Rates/Inch DAILY SUNDAY

Open 41.94 50.96

Non-Contract Rates/Inch 
DAILY SUNDAY

Open $54.61 $63.65

Focus Section 37.88 45.84

Special  
Classification Rates

Charitable, Church, Civic,  
Education & Government

Daily Sunday

Open Rate/inch $34.26 $41.14

CHURCH SERVICES RATES Daily Sunday

OPEN RATES/INCH 26.48 30.22

12 TIMES WITHIN 52 WEEKS 25.15 28.70

24 TIMES WITHIN 52 WEEKS 24.47 27.95

48 TIMES WITHIN 52 WEEKS 23.94 27.36

Must submit a Tax ID Number to qualify.

All products purchased through the Flint Journal (MLive.com, direct mail, pre-prints etc) will be considered in determining your  
revenue contract level, in turn, offering you a lower rate per column inch when running ROP advertisements. 

Clients with minimum MLive.com monthly spend may earn up to a 20% discount on ROP rates; see your advertising consultant for details.

Clients with a minimum  
MLive.com monthly  
commitment may  
earn additional  
color discounts.
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Guaranteed position
Certain positions are requested more frequently than others. The Flint Journal will honor  
requests, but will guarantee positions only when premium charges are paid. Subject to availablity.  
Positions guaranteed up to 90 days in advance.

Position Size Charges

Specific Content Page Position As Requested 20%

A Section Guarantee As Requested 10%

A Section Guarantee 6 x 1” • Front Page Strip $500

Diversions 5 x 1.5” • Front Page Strip $250

Let’s Go 5 x 1.5” • Front Page Strip $150

Today/Sports/Business 6 x 2” • Front Page Strip $100

Thanksgiving As Requested 5%

Skybox  
Top of page in Posh, Social, Business, Sports, Travel, or A3

2 x 2” • Top of Page $25

Weather Page 
Top of Weather page A2

2 x 2” • Top of Page $25

Percentage premiums apply to space and color at qualified contract rate. Front Page Strips are flat add-ons to qualified contract rate and must run in full color.

Multi Week Run Frequency Discounts
Advertiser must add MLive.com’s 7-day shopping site ($10/ad) to qualify for frequency offer. Any 4" or  
greater sized ROP ad that runs 2 or 3 times within a 7-day window will receive the following discounts.  
If Sunday is included in schedule, it is always the full-price ad. No copy changes. Visit flintshopping.mlive.com

1st Ad Full Price 2nd Ad 10% Discount 3rd Ad 25% Discount

Frequency discounts can not be combined with any other discount/offer.

Unique ad sizes
Get noticed and stand out from the rest with unique ad sizes.

Production Notes
1. Limit of 1 ad per day ROP.  2. Special handling requires a 2 day advance to regular deadlines. 3. Ads will run within a two day window.

Unique Ad Name Inches Billed Description Premium

Full Stair Step, Full Pie, Upper Corner Cut—ROP 80”, 59”, 60” Use 1 Page $400*

Partial Stair Step, Quarter Pie, Lower Corner Cut 48”, 29”, 30” Use 1 Page $300*

*Premium is added to advertiser’s earned rate for total number of inches per ad. Color may be added at regular color rates. Other shapes may be requested.

Print and Delivery
The Flint Journal offers a commercial printing service—to help businesses target their advertising  
message. We’ll custom design, print and insert your flyer or circular to pre-selected target areas to 
reach your best customers on the day you choose. For rates and design service information, contact 
Wendy Brimley at 810.766.6211.
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Michigan Direct Marketing Group 

The Michigan Direct Marketing Group can create and implement a complete direct marketing solution in  
one simple cost effective process. Using our state-of-the-art Acxiom® Database together with our staff  
of analysts, The MDMG will create an accurate up-to-date mailing list pin pointing your best prospects.  
The MDMG will design the components that stand out and grab your prospects’ attention placing you  
above the competition. For rates and information, contact your Flint Journal representative at 810.766.6200



Sunday color comics
Comics Display Ad Options

– Rates: Sunday ROP contract rate. No charge for color. 
– Ad sizes: 1/6 page [6 col. X 3.5"] or full page [6 col. X 20"].
– Reservation & ad copy deadline: 12 days prior to  
publication date.

Comics Spadea Wrap Ad Rates

Two-sided, full page, black + 3 colors, folded vertically and 
wrapped around Sunday’s Color Comics section.

# of Insertions/Yr. Rate/1,000

1–5 Times $58.25

6–9 Times Frequency Discounts Available

Front Page Sticky Notes  
Choice of 3” x 3” shape or square sticky note  
positioned on the top right corner of all front 
pages. Consumers won’t just remember your ad, 
they’ll be able to restick it anywhere! 1–7 spot 
colors on white stock included in rates.  
Full process color $5.80/M additional.

TFJ Daily • Full Run [65,544] $43.88/M

TFJ Sunday • Full Run [83,727] $55/M

Tcn 1 - 3 Papers [Minimum 20,000] $65/M

Tcn 4 or more Papers $43.88 /M

Flint Journal products require full run. The Community 
Newspaper products require full run of each zone purchased.

Sports highlights
Unique ad placement in the Sports section.

See advertising sales consultant for details and Varsity Club 
member discounts.

Wide Awake Club
A collection of student stories, poems and  
drawings is published every Monday during  
the school year. Become a sponsor and help  
promote creativity in kids.

Sponsors receive a 6 x 2” strip ad and/or a 2 x 2” skybox.  
See advertising sales consultant for details.

Healthy Talk
Healthy talk is a focus page featuring questions 
and answers from health care professionals,  
published every Sunday.

8” q & a  
[1 column x 8”]

Cost Per 
Insertion

Additional 
Space • Per Inch

open $300 $36

4 times per year $275 $33

13 times per year $250 $31

26 times per year $230 $28

52 times per year $210 $25

Ask the Attorney
Ask The Attorney is a focus page featuring  
professional advice from local attorneys,  
published first Thursday of the month.

8” q & a  
[1 column x 8”]

Cost Per 
Insertion

Additional  
Space • Per Inch

open $275 $36

4 times per year $250 $33

12 times per year $230 $31

Membership Cards
Your 2” x 3” front page Membership Card will have 
the best positioning—on the top right corner of 
all front pages. Consumers won’t just remember 
your card, they’ll be able to restick it anywhere!

TFJ Daily • Full Run [65,544] $58/M

TFJ Sunday • Full Run [83,727] $70/M

Tcn 1 - 3 Papers [Minimum 20,000] $75/M

Tcn 4 or more Papers $58/M

Flint Journal products require ful run. The Community 
Newspaper products require full run of each zone purchased.

Online Contest
Go beyond traditional advertising and be seen  
in print and online.

See advertising sales consultant for details.
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MLive.com
MLive.com is the number one Web site in Michigan 
for local news and information about people, 
places and things to do in the state. MLive.com 
audience continues to grow.

See advertising sales consultant for details.



2010 Pre-Print Rates

Open Rate 12 Times 26 Times 48 Times

Daily
Sunday 
Zoned

Sunday
Full Run

Daily
Sunday 
Zoned

Sunday
Full Run

Daily
Sunday 
Zoned

Sunday
Full Run

Daily
Sunday 
Zoned

Sunday
Full Run

CARD 8.5” X 11” 27.25 30.00 28.50 27.00 29.90 28.25 26.75 29.80 28.15 26.25 29.55 27.85 

2 FULL/4TAB 33.00 35.75 33.85 32.50 35.70 33.60 31.90 35.60 33.55 31.40 35.55 33.30 

            6TAB 42.70 45.75 43.70 41.00 45.25 42.00 39.90 45.00 41.90 38.85 44.25 41.20 

4FULL/8TAB 52.50 55.50 53.50 49.50 54.00 50.90 47.85 54.30 50.35 46.35 53.00 49.15 

6FULL/12TAB 60.75 66.25 62.00 60.00 66.20 61.50 58.20 66.15 61.15 56.50 64.90 59.95 

8FULL/16TAB 78.25 84.40 79.75 75.75 83.00 78.00 73.25 83.15 77.00 70.25 80.70 74.55 

10FULL/20TAB 87.75 96.00 89.50 86.00 95.70 88.50 85.50 95.35 88.10 81.80 93.90 86.80 

12FULL/24TAB 97.25 102.25 99.25 93.50 101.00 95.25 89.80 100.00 94.35 84.65 97.05 89.85 

14FULL/28TAB 101.75 107.65 103.75 98.00 107.00 99.90 94.15 106.95 98.90 88.95 102.00 94.40 

16FULL/32TAB 106.25 113.00 108.25 102.50 112.50 104.50 98.60 112.00 103.55 93.35 107.05 99.05 

18FULL/36TAB 111.75 117.50 114.00 108.00 117.00 109.50 102.85 116.90 108.10 97.60 112.00 103.55 

20FULL/40TAB 117.50 126.75 119.75 114.25 125.00 115.75 109.35 124.15 114.85 104.00 119.35 110.25 

22FULL/44TAB 123.75 134.00 126.25 119.75 130.00 122.00 113.80 129.15 119.50 108.35 124.30 114.95 

24FULL/48TAB 126.25 136.50 128.75 124.50 134.50 127.00 118.10 134.25 124.05 112.65 129.20 119.50 

Pre-Print Deadlines
Pre-Print Reservation Deadlines

Publication Day Reservation Deadline

Sunday 12 business days prior to insert

Daily 5 business days prior to insert

Pre-Print Delivery Deadlines

Early deadlines may apply during holiday periods.

Publication Day Delivery Deadline

Sunday 6 business days prior to insert

Daily 3 business days prior to insert

Pre-Print Formats  
& Requirements
Free-Standing  
[minimum 50lb. stock]

No larger than 12.5" width X 10.5"  
max. depth. Quarter fold if larger.

Full Page  
[folded once]

131.625 + square inches per page

Tabloid
Between 85.125 & 131.5  

square inches per page.

Flexi/Mini
Page size up to, and including,  

85 square inches, 8 & 12 pages only.

Envelope
Minimum size 5" X 7" 

Ask your Advertising Sales Consultant  
for more information on envelope inserts.

Pre-Print Zoning
–	 Minimum Sunday is 25,000 into the paid Flint Journal

–	 Minimum daily distribution is one full ZIP code

–	 Include Sunday EMC (Community Newspapers & Express)  
	 to optimize coverage.

pre-print shipping  
instructions
Deliver Pre-prints to: 
The Flint Journal Printing and Distribution Center [PDC]  
300 E. First Street, Flint, MI  48502

Receiving Hours: Monday–Friday from 8 AM–5 PM

Online Directions:  
flintjournal.com/advertise/pdc.html

Printing & Distribution Center Contacts: 
Dave Roberts, Production Manager 
810.766.6308, droberts@flintjournal.com

Darcey Hatcher, Pre-Print Secretary  
810.766.6126, fax 810.767.2212

pre-print insert policies
-	 Pre-printed inserts are to be shipped pre-paid on skids  
	 in turns of 4" or larger, to arrive no later than 1 PM,  
	 6 business days prior to insertion date for Sunday,  
	 3 business days prior to insertion for daily.

–	 Bill of Lading must accompany shipment.

–	 Quantity requirements vary depending on the day of week  
	 and time of year; please consult your Advertising Sales  
	C onsultant about quantity requirements & insertion days. 

–	 Prices quoted are for pieces printed & supplied by a  
	 single advertiser. 

–	 Rates for larger inserts are available upon request. 

–	 Pre-printed insert revenue will be credited toward  
	RO P contract fulfillment. 

–	 Church, charitable & civic rate is 26 times rate.

–	 Maximum height of 60" for skids.

–	 Political inserts are sold at open rate & must be  
	 approved prior to scheduling.
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	 Advertising Policies
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Advertising Policies
General

1.	 Publisher reserves the right, at his absolute discretion and at any time, to reject any advertising copy, whether or not it has been  
	 previously acknowledged and/or published. 

2.	T he word “advertisement” will be placed with copy which in Publisher’s opinion, resembles editorial matter. 

3.	A ll restrictions, including without limitation, positioning separations, facings, editorial adjacencies or other stipulations are at the  
	 sole discretion of Publisher. No adjustment, reinsertions or refunds will be made because of the position in which an advertisement  
	 has been published. 

4.	F ailure to publish copy as ordered or material typographical errors by Publisher shall entitle advertiser to credit for actual space of  
	 error, which credit shall be the sole remedy to advertiser. In no event shall Publisher be liable to advertiser or any other party for  
	 any further damages of any kind relating to advertising or any breach of this rate card, including but not limited to indirect,  
	 special or consequential damages or lost profits. 

5.	A dvertiser shall indemnify and save Publisher harmless from any loss or expense, including reasonable attorney’s fees, resulting from  
	 all claims or suits based on the contents of the copy submitted to Publisher and published. 

6.	T he make-up and composition of advertising and news content is the sole property of The Flint Journal and may not be reproduced  
	 without our expressed permission. 

7.	N o advertising space may be used, or re-sold, by the advertiser for the promotion, either directly or indirectly, of any business,  
	 organization or enterprise other than one conducted by the advertiser. Advertiser and Agency shall be jointly and severally liable  
	 for the payment of all bills and charges incurred. 

8.	A dvertiser authorizes Publisher, at its election, to tender any bill to Agency, and such tender shall constitute notice to Advertiser  
	 of the bill and such manner of billing shall in no way impair the joint and several liability of Advertiser and Agency. Payment by  
	A dvertiser to Agency shall not discharge Advertiser’s liability to Publisher. The rights of Publisher shall in no way be affected by  
	 any dispute or claim as between Advertiser and Agency. 

9.	A dvertiser and Agency recognize that the copyright in any advertisements created by Publisher is owned by Publisher. As to all  
	 other advertisements, Advertiser and Agency agree that Publisher has the non-exclusive right, for the full term of copyright, by  
	 itself or through third parties, to republish and re-use any advertisements submitted in any form in which the advertisements may  
	 be published or used in any media now in existence or hereafter developed) in whole or in any part, whether or not combined with  
	 materials of others. 

10.	Publisher does not guarantee any given level of circulation or readership. All issues relating to advertising will be governed by the  
	 laws of the State of Michigan. Any action based on or alleging a breach of this rate card must be commenced in a state or federal  
	 court in the State of Michigan. 

11.	T he terms and conditions shown on this rate card shall govern the relationship between Publisher and the advertisers. unless  
	 expressly agreed to in writing by Publisher, no other terms or conditions in contracts, orders, copy, instructions or otherwise  
	 will be binding on Publisher.

Contracts

1.	C ontract rates apply only if contract agreement is signed within 30 days of the first insertion. 

2.	C ontracts are not subject to rebates, however they may be replaced with either a larger or smaller revenue commitment at any time.  
	I f replacement contract is for less revenue, charges for advertising placed prior to the change will be adjusted to the new rates. 

3.	U nfulfilled contract commitments will be subject to a rate adjustment charge to the open or best rate earned for all space used. 

4.	I n the event copy is not furnished as contracted for, The Flint Journal reserves the right to repeat the last regular order and/or 
	 charge advertiser for minimum of inches required under the contract, said charge to be paid for by advertiser at contract rate. 

Rates

1.	R etail rates apply to firms doing a retail to consumer business exclusively through their own retail outlet or outlets within  
	T he Flint Journal distribution area. 

2.	 Publisher reserves the right to revise the rates listed herein at any time upon 30 days written notice. 

3.	O rders which contain rates which vary from the rates listed herein shall not be binding on Publisher and may be inserted and  
	 charged for at the actual schedule of rates. 

Credit

1.	A ll advertisements are sold on cash in advance basis unless credit approval has been granted by the Credit Manager.  
	N ewspaper has the right to require cash with order at any time. 

2.	A ll political and going out of business advertising must be paid in advance. 

Terms

1.	A ll local rates are non-commissionable.

2.	N o cash discounts.

3.	 Payment is due on the 15th day of the month following that in which advertising was published.


